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Who is this?Who is this?

This is Danica Galura, born in Manila, Ocotber 31.2011 and 
she is the 7th billionth human being here on our small planet 
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Our Challenge to serve more then 7 Billion 
Consumers 
Our Challenge to serve more then 7 Billion 
Consumers 

Since a few days, the world counts more then 7 billion 
“CONSUMERS”
As we all aware – as far as FOOD is concerned – milk and dairy 
products playing a leading role in the every day nutrition of most 
human beings in the world
Even in countries without tradition in milk farming and 
manufacturing of dairy products – milk products, at least for 
baby food and school children, is becoming more and more 
popular 
Worldwide we are realizing a growing production of milk and 
increased processing to dairy products in industrial scale
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Production, Trade & Sales of Dairy Products 
increasingly managed by multinational Companies 
Production, Trade & Sales of Dairy Products 
increasingly managed by multinational Companies 

Thanks to extensive trade in dairy 
products – globalisation of this 
market segment is a clear visible 
issue
Food manufacturing and 
especially market and sales of 
food is in our globalized world 
concentrated on less and less 
companies operating worldwide
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Concentration Processes in the Dairy Industry
24 groups generated dairy sales exceeding 3 billion USD in 2010
Concentration Processes in the Dairy Industry
24 groups generated dairy sales exceeding 3 billion USD in 2010
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The Asian Market is realizing 
strong dynamic Growth
The Asian Market is realizing 
strong dynamic Growth

Statistic Source: Benoit Rouyer
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Asian Market is realizing strong dynamic GrowthAsian Market is realizing strong dynamic Growth

http://logok.org/wp-content/uploads/2010/08/yili2010.png
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Asian Market is realizing strong dynamic GrowthAsian Market is realizing strong dynamic Growth

http://logok.org/wp-content/uploads/2010/08/yili2010.png
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“Modern” Live fills more and more Supermarkets“Modern” Live fills more and more Supermarkets
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Development of Retail-Sales in ChinaDevelopment of Retail-Sales in China
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Per Capita Consumtion of Dairy 
Products in China
Per Capita Consumtion of Dairy 
Products in China

North-China South-China Average-PriceUnit-Price

Source: CNBS 

Consumption in large northern cities is higher – prices are lower 
compared to the South 
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Growth in the main Items exported to China by 
the main Suppliers:
Growth in the main Items exported to China by 
the main Suppliers:

Source: IRIS Consulting 
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China Demand Growth Forecast for Key 
Products, 2006 – 2020
China Demand Growth Forecast for Key 
Products, 2006 – 2020
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Mengniu’s Prairie ExpansionMengniu’s Prairie Expansion
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Mengniu’s Production BaseMengniu’s Production Base

Mengniu has established 40 large scale production base covering 
whole China. Production capacity exceeds 6.6 million tons
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GDP is expected to grow at 8 
to 10 % 

Demand for milk and milk 
products will increase rapidly 

Projected to be between 180 
million tonnes to 200 million 
tonnes

Production has to continue to 
increase by about 4 % per 
annum

Source: D. Tikku Chairman, NDDB Dairy Services  India 

Projected Development of Milk Production in 
India until 2012/22
Projected Development of Milk Production in 
India until 2012/22
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Source: Tata Strategic, Roland Berger

Development of packaged Food & Beverages 
in India
Development of packaged Food & Beverages 
in India
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Source: Kuldeep Sharma,  Entrepreneurship and Technology Development Center Noida

Small Scale Milk Production and Processing 
Example from India
Small Scale Milk Production and Processing 
Example from India
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Additional worldwide Demand of industrial 
Dairy Products between 2005 and 2020
Additional worldwide Demand of industrial 
Dairy Products between 2005 and 2020
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Expected Milk Production in Europe (EU 27) Expected Milk Production in Europe (EU 27) 

Source: European Commission Directorate‐General for Agriculture and Rural Development
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EU Production of Dairy Products                  
January – July 2010 - 2011
EU Production of Dairy Products                  
January – July 2010 - 2011
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Europe cannot be replaced as Exporter of 
Dairy Products
Europe cannot be replaced as Exporter of 
Dairy Products
Export calculated on milk equivalent basis

Source: IDF
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World Butter Production and  Consumption*World Butter Production and  Consumption*
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Butter Production and Consumption expected 
to be firm in Europe
Butter Production and Consumption expected 
to be firm in Europe

Source: European Commission Directorate‐General for Agriculture and Rural Development
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World Cheese Production and Consumption*World Cheese Production and Consumption*
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Expected Development of the Cheese         
Market in Europe 
Expected Development of the Cheese         
Market in Europe 

Source: European Commission Directorate‐General for Agriculture and Rural Development
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World Skim Milk Powder 
Production and Consumption*
World Skim Milk Powder 
Production and Consumption*
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Less Importance of Skim Milk Powder expected 
for Europe 
Less Importance of Skim Milk Powder expected 
for Europe 

Source: European Commission Directorate‐General for Agriculture and Rural Development
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Growing Export of EU Growing Export of EU 
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Strong international Demand of Skim Milk 
Powder 
Strong international Demand of Skim Milk 
Powder 
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World Whole Milk Powder 
Production and Consumption
World Whole Milk Powder 
Production and Consumption

4300

4500

4700

4900

5100

5300

5500

20
11

20
12

20
13

20
14

20
15

20
16

20
17

20
18

20
19

20
20

Production

Consumption

kt pw Year



FOODWORLD INDIA 2011FOODWORLD INDIA 2011 3939

Strong international Demand of Whole Milk 
Powder in 2011
Strong international Demand of Whole Milk 
Powder in 2011
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Export of Whey Powder is growing faster then 
Production
Export of Whey Powder is growing faster then 
Production
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Product  /  ` 000 t 2011 2019 Difference

Cheese 20,144 23,224 + 3,080

Butter 10,354 12,381 + 2,027

Skim Milk Powder 3,470 3,908 + 438

Whole Milk Powder 4,393 5,234 +841

TOTAL 38,361 44,747 + 6,386

World Growth in Dairy Products according to 
OECD & FAO Agricultural Outlook 
World Growth in Dairy Products according to 
OECD & FAO Agricultural Outlook 
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Indian Tradition in Dairy Products adapted to 
the Swiss and European Market
Indian Tradition in Dairy Products adapted to 
the Swiss and European Market

One of the latest 
developments of fresh 
cheese specialist Züger in 
Switzerland
For the “Ethnic market”
but also for a growing 
number of domestic 
consumers 

http://www.frischkaese.ch/ce/de/index.php
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Traditional Dairy Products in Developing 
Countries as Source for new Product Launches   
Traditional Dairy Products in Developing 
Countries as Source for new Product Launches   
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If the wind of change is blowing some 
build walls and the others building 

windmills

If the wind of change is blowing some 
build walls and the others building 

windmills
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